
 
 
Communications Committee Call Agenda | October 15, 2024 
 

Meeting Goal: Brainstorm Global Omega-3 Day activations 

 

Attended: 

• Sarah Christianslund, Epax 

• Katrina Benedicto, Nuseed 

• Merethe Thomassen, GC Rieber 

VivoMega 

• Chelsea Broderick, Nature’s Way 

• Sapna Misra, Bizen 

• John Nesler, Nuseed 

• Majorie van Kuik, Nesté Health Sciences 

• Nicolas Cruz, Golden Omega 

• Ove Wikstrom, BASF 

• Vicky Lin,  GOED

Agenda: 

 

• Old Business/Updates:  
o 2025 Communications Toolkit available – see here 

▪ Our 2025 Communications Toolkit is now available. It is an all-in-one resource 
designed to help brands and marketing professionals effectively communicate 
the benefits of EPA and DHA omega-3s. It has key messages, a global 
observance calendar, infographics and sample social media posts. 

▪ This year, we have listed out all the global observances on the calendar page so 
you can see what celebrations you can leverage for each month. Instead of 
dividing the toolkit by month, as every country may celebrate “Heart Health 
Month” or “Brain Day” at a different time, we divided the toolkit with by 
themes and key messages. 

▪ Following the calendar, we have major themes like Heart Health, Prenatal 
Health, Omega-3 Supplement Types and more. We have key messages for each 
theme that you are welcome to use or it’s there for inspiration. We still have 
example social media posts you can download – those are updated from last 
year, and we attached other resources like videos and infographics under each 
theme as well. 

▪ Lastly, we added a page with all the infographics we’ve translated into other 
languages, to accommodate our brands in other markets.  

▪ Please share any feedback and suggestions you have with us. 
▪ Chelsea – great tool, we don’t always use the exact text or posts but it’s good to 

have it there for inspiration.  
o GOED launched a new quarterly e-newsletter for brand member companies 

▪ Many of you should have received our new brand newsletter last week. It’s 
called GOED In the Know. GOED published a lot of resources for our members, 
and we want to make sure our members who are from a brand or who are in a 
marketing/communications role know about our consumer education tools and 

https://www.canva.com/design/DAGRm0TcCyk/H3evScLs0eYoAEYbQsRzHQ/view?utm_content=DAGRm0TcCyk&utm_campaign=designshare&utm_medium=link&utm_source=editor


don’t miss out on them. So this quarterly newsletter provides a quick summary 
of key resources we’ve developed over the last quarter. In our last newsletter, 
we reminded everyone of our new communications toolkit, a new infographic 
we published last quarter and free webinars and reports for you. 

▪ If you didn’t receive the first issue of the newsletter, you can see it here and if 
you’d like to subscribe please sign up here.  

▪ Please share this with your colleagues. 
 

 
o Global Omega-3 Day 2025 toolkit available – see here.  

▪ Elana has updated our Global Omega-3 Day 2025 Toolkit. There were just some 
minor changes around our key messages. For example, we said 80% of the 
world population is not getting enough EPA and DHA omega-3s but according to 
the updated omega-3 map, it’s 90%.  

▪ We also updated some of the pictures. When we first launched this toolkit we 
didn’t have a lot of real examples of how companies participated on Global 
Omega-3 Day. Over the past two years, we’ve been able to track various 
activities and companies have shared their initiatives with us. So, we've added 
real examples of what people have done to showcase their participation.  

• Main topics:  
o Global Omega-3 Day 2025 brainstorm 

▪ Vicky - Any ideas on what we can do collectively as an industry to highlight 
Global Omega-3 Day? We’ve been doing more collaborations with our brands 
on social media, like our post with NOW Foods and we will do another one soon 
with Nature’s Way. It’s nice to highlight our brands and also get engagement 
from our audience. 

▪ Sarah - We’d like to start brainstorming about what we can do collectively for 
Global Omega-3 Day 2025 now because we know it takes some time to organize 
these activities for brands. 

▪ Chelsea – We’d like to do more with GOED, so we can get our followers to 
follow your page. Videos tend to do well so I wonder if we can have a video 
series like “GOED Member Spotlight” where each member talks about what 
Global Omega-3 Day means to them. Instagram has a new feature to co-post. So 
GOED and NutraSea co-post, the post will show up for GOED’s audience and 
NutraSea’s audience too. It is a great way for people to discover new pages.  

▪ Sarah – Perhaps we can animate some of GOED’s infographics since videos do 
better.  

▪ Majorie – I would like Nestle to pull in our sister brands and do something 
together. We’re just so big that sometimes I don’t even know the people on our 
other brands. Someone from one of our sister brands reached out to me after 
they saw me as a candidate for the Plus Level Representative on the GOED 
board and asked like “who are you, where do you work?” 

▪ Sarah – Ellen and Elana are not here and Vicky can’t talk today so I’m going to 
offer their resources. What if GOED did a webinar/ workshop for all of your 
sister brands to bring them together and do something across all your different 
channels? 

▪ Marjorie – I’d like that a lot! Omega-3 is an important category for us, but some 
of the claims are not proven yet. I think there’s still a lot of work to do for 

https://d2fcrb04.na1.hubspotlinks.com/Ctc/UC+113/d2FCrb04/VW_Q_T3GQGhvW4Qy9SN5YQhGRW46ZLVZ5m0k7lN6N1vZxcjzb0W8wNnMl6lZ3nvN43H6MWbVy0bW3MpvPw3Gt4G2N2-5t78J-gBbW2GG8qW8R0M7tW1PZ5Vv1tRj6MW4zb2DM4NRy4XW8rr6b66jr1ydW8n0Y3B5hPDpdW3Ps1Lz8nVVYLW18Th9K4-h5M5VjbggS2WVt8XN8FwfFCvDQqfW8_Bg4T1sm2YJW1s3JdK6BXX63W5xPQ1c2B7q0JW43BxDQ6xXmGfW7NgnmQ2YNpjRV-QvRP567T41W7kDF0j5TzCn3W2z6Dvw8MVrhTW4GcZGH4BflH0W2shJ8z1yfyy3W34BGxv9gCh8TVL_244450zsBW4f-Tsy97krx9W6SGxQl4zczB1W7cCzVZ1TqhScW5MbPnm1gFPJCVXCPx96svGrsW2rGcBD5LfBtjW9kl3WZ4kD5cqW9jHQ-618W6nyW3yMVG61MM53zW4bpzR74h69K_VH30l_5QbG9qVJf24n79ZqDDVgJy7H4nLF25W5_02yB6-KW7BW5nGMhv7sxtX5W87W0lC7RBxxCW7vwqdH108DRQW215x0r6L5npDMgqzPjrWK-_W6s8y901ZLSC7W7CckC53MW1TrW7_kPNc3vlVxNW6PKTJ46YD1T_N40ZVYKbdSRqW6T_X-H3LMSZpW89QSKc7zrcb5W3h9YYZ3NY_XMW5pwFN66g8qZ6W1GxJG64CyjtzW2kZcM91SG65ZW3_mld57xJym9W32xLHc8G1nxxW2JgDzB5G5gz_W7mcF956T-PJ6W92gWND9g7YBrV9Y0M33rqzp0W7QmWVZ1ytj9SW2_fVyx327mYqW2NDh2j24qMZHN7lcVb7j5K6KW7DJJM366Pc62W10Zym78x6PdLN1ZtBWXsXn8vW1ZGc1559C7hRW5-LFsq47KxfnW3TNXzD56sFW6W5Qb9H61N460LW2_qY6954YFL_W2hGmm64S2bn5W4Sk5v_7F8KbvW6ktKpg673v2HW8jbjkr5nhvHkW6g_x_q445JYsW3Pz42635PjWTN3gV-mZslFhLN2_Z_Qs-kDZjW980h-82NTWQ_W47x7-l6GT5bgVq0Pf24Ckz0pW8LTG9s5MQz1KW90_x7v8kPNlcW5nZyqX8s-3dTW7nln6T43PRbmW7v6l4g1L6zQRW4Wm8Jq1LQTb6VJ4YKq76DWlkW5j2C6w60spwmN5PDscVqSC6-d-dlk204?utm_campaign=GOED%20Newsletters%202024&utm_source=hs_email&utm_medium=email&utm_content=328842448&_hsenc=p2ANqtz-87e6_TkdYRZPVRvpx3sM-mtSIF55BfR83797hfC_Y_KxylFvXywsCNky1-opr14TsBmUCrQVf-WFcLiR8WJFM4SduZqg
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education. I did do a webinar earlier this year with GOED and we’re talking 
about doing a couple more on sustainability and pre-term birth. I was also a 
speaker at the GOED Exchange. 

▪ Vicky – We will follow up with you on that after the call. 
▪ Chelsea – It would be huge if Nature’s Bounty posted something. 
▪ Sarah – What else is everyone doing for Global Omega-3 Day? 
▪ Chelsea – Are the resources out? As a brand, we prefer to have the resources 

ready at least 1.5 months ahead. We are trying to be better about planning 
ahead. 

▪ Vicky – The Global Omega-3 Day toolkit is available now as we mentioned, and 
the 2025 Communications Toolkit is ready too. We also updated our 
GlobalOmega3Day.com website. 

▪ Sarah – If you have other ideas, please reach out to GOED.  
▪ Vicky – I will also be at SupplySide West if anyone would like to set up a meeting 

to discuss Global Omega-3 Day or anything else GOED could help you with.  
▪ Katrina – Please make sure to stop by the cocktail reception sponsored by 

Nuseed at the GOED booth (3555) on Wednesday, October 30, from 4:00 – 5:30 
pm. I don’t want to give too much away but I’ve created something special and I 
can’t wait for everyone to try it! 

▪ Sarah – and the GOED member meeting is on October 29, from 4:00 – 5:30 pm, 
in the Tradewinds A&B room at the North Convention Center. Like always, there 
will be time for networking.  

 
o GOED looking for a new social media agency 

▪ Chelsea – I introduced a social media agency to GOED and wanted to know how 
that’s going.  

▪ Vicky – We met with the agency and we liked them, it’s nice that her team has 
worked with other omega-3 brands. We also met with a few other agencies and 
freelancers. We can’t get back to them yet until the GOED Board tells us how 
much budget we have.  

 

• Housekeeping 
o Next call: November 19, 11:00am EDT [Click here for your time zone]  
o Open call for member presentations, also member features in Omega-3 Insider 

 
GOED Newsletters: If you do not receive newsletters from GOED, such as the weekly GOED Current, 

please sign up here: https://goedomega3.com/members/subscribing-goed-current If you don’t have 

access to GOED’s Dashboard for members, please register here: 

https://www.goedomega3.com/account. 

https://alwaysomega3s.com/more/global-omega-3-day
https://www.timeanddate.com/worldclock/fixedtime.html?msg=GOED+Communications+Committee+-+November+2024+meeting&iso=20241119T11&p1=179&ah=1
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