
June 2024
OMEGA-3 Screenings



DISPLAY, CROSS 
MERCHANDISING, & 
EVENT ACTIVATION



Dietitian Search Page—Hy-Vee.com/health



Electronic Health Record 
Marketing and Sign Up



What's Trending at Hy-Vee Newsletter
Week of June 1st



What's Trending at Hy-Vee Newsletter
Week of June 8th & 15th



Health 360 Newsletter 
Week of June 5th



Hy-Vee New & Now Newsletter
Week of June 3rd



Press Release – May 30th



In-Store Activation 
Intercom script that plays in our stores throughout the month:

“This month ONLY at Hy-Vee! Our dietitians are offering free omega-3 index 
screenings while supplies last. Omega-3s are found primarily in fatty fish and 
crucial for a healthy heart and brain. See how your diet stacks up with this 
simple finger stick. Register today at Hy-Vee.com/health for your free omega-3 
index screening! Sponsored by GOED, Nordic Naturals, the Alzheimer's 
Association. ”



In-Store Activation - Monthly Event Flyer & Iron Man



In-Store Activation



In-Store Activation



In-Store Activation



In-Store Activation



Wellness Wednesday
Topic: Managing a Mediterranean Diet

LINK

https://youtu.be/rOfdb5SAJRk


MEDIA ACTIVATION



Print Publications Summary

Total Number of Articles: 19 articles

Reach AVE NVE

15,012,545 $138,866.06 $416,598.14

Earned Print Publications for Omega-3 Index Screenings

AVE = Ad Value Equivalency – the amount you would pay for the same length of ad time/ad space.​

NVE = News Value Equivalency – that number is higher per piece of coverage because earned news coverage 
is roughly 3x more valuable than paid advertising. Readers/viewers are more willing to read and watch true news 
coverage vs. read/watch advertising.



Print 
Publications

• Title: Hy-Vee 
Dietitians to Offer 
2,000 Free 
Omega-3 Index 
Screenings in June

• Date: 5.29.2024
• Name of Publication: 

KWBG
• LINK

https://www.kwbg.com/2024/05/31/hy-vee-dietitians-to-offer-2000-free-omega-3-index-screenings-in-june/


Print 
Publications
• Title: Why men’s 

health matters: the 
role of fathers in 
family health

• Date: 6.10.2024
• Name 

of Publication: Austin 
Daily Herald

• LINK

https://www.austindailyherald.com/2024/06/jena-demoss-why-mens-health-matters-the-role-of-fathers-in-family-health/


Print 
Publications

• Title: Omega-3 fats 
can assist runners in a 
variety of ways

• Date: 6.11.2024
• Name 

of Publication: Mankato 
Free Press

• LINK

https://mankatofreepress-cnhi.newsmemory.com/?publink=1091f7802_134d307


Print 
Publications

• Title: Nutrition 
and Alzheimer's

• Date: 6.14.2024
• Name 

of Publication: River 
Valley Woman 
Magazine

• LINK

https://issuu.com/luxequarterlies/docs/_2024_jun_jul_rvw_issuu/30


Print 
Publications

• Title: Boost Brain Health 
Through Diet

• Date: 6.23.2024
• Name of Publication:  Ce

dar Rapids Gazette
• LINK

https://www.thegazette.com/recipes/notes-on-nutrition-boost-brain-health-through-diet/


Earned Media Segments for Omega-3 Index Screenings

Reach AVE NVE

2,704,781 $25,019.23 $64,003.30

Total Number of Segments = 12 segments



Media 
Activations

Title: Hy-Vee offers 
2,000 free Omega-3 
screenings for 
Alzheimer's 
Awareness month
Date: 6.3.2024
Station: KRCG
• LINK

https://krcgtv.com/news/local/hy-vee-offers-2000-free-omega-3-screenings-for-alzheimers-awareness-month


Media 
Activations

Title: Hy-Vee has 
Free Omega-
3 Screenings
Date: 6.5.2024
Station: KOLR10
• LINK

https://www.youtube.com/watch?v=7u-figxxRPU


Media 
Activations

• Title: Men's 
Health Matters

• Date: 6.12.2024
• Station: We Are 

Iowa
• LINK

https://www.weareiowa.com/video/features/producers-picks/why-mens-health-matters-hyvee-dietician-month-june-dietitian/524-0c42607d-48af-4baa-a39c-5733a807172b


Media 
Activations

• Title: Dietitian 
shares diet tips 
to lower 
dementia risk

• Date: 6.13.2024
• Station: KWQC/ 

Quad Cities Live
• LINK

https://www.kwqc.com/2024/06/13/dietitian-shares-diet-tips-lower-dementia-risk-hy-vee-offering-free-omega-3-index-tests/


Media 
Activations

• Title: Sounds Fishy? 
Get the Facts 
about Omega-3's

• Date: 6.18.2024
• Station: KCRG TV9
• LINK

https://www.kcrg.com/video/2024/06/18/hy-vee-dietitian-how-work-fish-into-your-diet-omega-3s/


Media 
Activations

• Title: Pack These 
Foods to Fuel Your 
Camping Trip

• Date: 6.18.2024
• Station: Hello Iowa
• LINK

https://who13.com/video/pack-these-foods-to-fuel-your-camping-trip/9794972/


Media 
Activations

• Title: How 
Nutrition Fits 
into Alzheimer's 
Prevention

• Date: 6.20.2024
• Station: Hello Iowa
• LINK

https://who13.com/hello-iowa/how-nutrition-fits-into-alzheimers-prevention/


Media 
Activations

• Title: Hy-Vee 
Dietitian- 
Nutrition & 
Alzheimer's

• Date: 6.22.2024
• Station: Talking 

Fitchburg
• LINK

https://www.youtube.com/watch?v=TWwXvqTZ9As


Media 
Activations

• Title: Alzheimer's & 
Nutrition

• Date: 6.25.2024
• Station: KCRG TV9
• LINK

https://www.kcrg.com/video/2024/03/13/hy-vee-dietician-shares-health-benefits-eating-seafood/


Media 
Activations

• Title: Cooking with 
Kaitlyn: Ahi Tuna 
Tacos

• Date: 6.26.2024
• Station: KY3
• LINK

https://www.youtube.com/watch?v=SW1JzQyvS-8


Healthy You Segment Summary - Omega-3 Screenings (GOED + Alzheimer's Association)
2-minute segment that airs across all 8 states

Reach AVE NVE

44,485,696 $411,492.69 $1,234,478.06

Healthy You Media Segment Summary



Media 
Activations
• Title: Hy-Vee Healthy 

You: Mediterranean-
Crusted Halibut

• Date: Week of 6/3/24
• Station: 34 stations on 

major broadcast 
networks

• LINK

https://youtu.be/ydMs7p9eaM4?si=EUCF0HZBfZyN_hL1


Radio Segment Summary

Total Number of Segments: 5 segments

Reach AVE NVE

47,778 $441.94 $1,325.84

Earned Radio Segments for Omega-3 Screenings



Social Media Impressions



Social Media Impressions



Social Media Impressions



Thank you for supporting 
the Hy-Vee Dietitians!
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